
We offer personalized service through our Merchant Client Support Center at 1-800-828-1629 
Monday - Friday 8:00 a.m. to 6:00 p.m. and Saturday 9:00 a.m. to 1:00 p.m. (CT).   

You can also visit us at commercebank.com
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Inside...

As the holidays fast approach, be sure you’re prepared with enough supplies to avoid any 
interruptions in your sales.

Supply Ordering
Ordering point-of-sale terminal supplies is quick 
and easy.  Simply call 800-828-1629 or fax your 
order to 816-234-2181. Representatives are 
available 8:00 a.m. – 6:00 p.m. CST, Monday-
Friday, and 9:00 a.m. – 1:00 p.m. CST, Saturday.  

Display Your Return Policy
If you’re a “brick-and-mortar” merchant, display 
your Return and Exchange policy at the point 
of sale. Have your terminal set up so that your 
policy is printed on your receipts. Mail order 
merchants are required to disclose their policy 
on the mail order form, invoice or contract.  
E-commerce merchants must communicate their 
refund policy during the ordering process, and 
require customers to accept it.

Getting Ready for the Holidays

What Do Regulatory 
Changes Mean for 
Your Business?
Today, the landscape of the business regulatory 
environment is changing at a rapid pace. The rapid 
changes are illustrated by the Dodd-Frank Wall 
Street Reform and Consumer Protection Act, which 
was signed into law on July 21, 2010 and includes 
mandates for payment processors and merchants 
alike. As a result, Commerce Bank wants to make 
sure you are aware of the regulatory mandates and how they may affect your business.  

Key Changes
1. Minimum transaction amounts:  

Merchants can now place a $10 minimum transaction amount on credit cards only. 
Signature debit (check cards), PIN debit and prepaid cards are not included in this 
mandate.

2. Debit interchange rates:  
The new law is expected to reduce the debit interchange rates paid by merchants. 
However, the Federal Reserve Board has yet to draft final rules addressing the guidelines 
on setting the rates. Guidance from the Federal Government on the new interchange 
rates is expected at the end of the 9 month evaluation period and anticipated in March, 
2011.  Once defined, any changes mandated by the new law will into effect 3 months 
after guidance is received.  This roughly translates into late June, 2011.

3. Form of payment discounts:  
Merchants are now allowed to offer a discount or “in kind incentive” for the use of 
one form of payment versus another. When 
offering discounts for “credit” or “debit” 
payments, the discount must be applied 
equally and merchants may not discriminate 
between card issuers or card networks. 
Additionally, any discount offer must be legal 
by State and Federal standards.
(continued on p.4)

Things to consider:

•	 It is important to offer your customers payment options. By placing a minimum 
transaction amount, you may lose potential customers that know they can’t use their 
cards at your location.  

•	 Understanding the cost of accepting different card payments for small tickets is critical. 
Analyzing your statements can provide insight into whether a minimum transaction 
amount would be necessary.

The regulatory landscape will continue to change over time. We will continue to monitor 
and communicate the changes that may impact your business.
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This publication does not constitute legal, accounting or other  
professional advice. Although it is intended to be accurate, neither  
the publisher nor any other party assumes liability for loss or 
damage due to reliance on this material.  
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Getting to Know Commerce Bank
Joe Suda, RelationShip ManageR

Joe came to Commerce Bank in 2006 after 
working for several years in financial services 
and customer service. He now serves as a 
Relationship Manager, helping merchants 
manage interchange fees, understand 
regulatory and compliance requirements, 
as well educate them on relevant industry 
news.

What do you feel is the most important 
part of your job? 
Helping merchants improve their business is 
my first priority. More specifically, I believe 
it is critical to help focus on how they can 
increase efficiency and cost effectiveness in 
credit card acceptance.  Adapting payment 
processes to merchants’ needs is important 
in ensuring their businesses are successful.

What do you 
enjoy most about 
your job? 
I enjoy 
establishing 
relationships with 
merchants and 
understanding 
their business 
needs. This allows 
me to focus on 
what is best for a merchant’s entire business, 
rather than only its payment processing.  
Many times this allows me to focus on 
implementing processes that enable a 
merchant to operate more efficiently, which 
provides me a great sense of fulfillment.

During the holiday season, businesses often 
become the targets of phone and email 
scams. One such scam is phishing, in which 
criminals send out unsolicited emails and 
faxes requesting financial information. 
Sometimes the fraudulent email looks like a 
letter asking the user to reply to the email 
and provide financial data.

It is important to remember that Commerce 
Bank will never contact you via email or 
fax unless previously discussed that we will 
do so. Additionally, any PCI-DSS related 
communications are sent via direct mail 
from Commerce Bank. 

What to look for and how to protect your 
business
•	 If you receive a fax or email requesting 

your account or billing information, 
don’t reply or click on any links within 
the email.

•	 Before you submit any information 
through any web site, look for the 
“lock” icon on the browser’s status bar. 
This icon ensures that your information 
is secure during transmission.

•	 If you are suspicious of an email or fax 
from any business or financial institution 
with which you already do business, 
call and speak with a representative 
personally.

•	 If you realize that you may have shared 
critical financial data with an unknown 
source, call your bank or credit card 
company right away.

Suspicious emails can be forwarded to 
SPAM@uce.gov or can be reported to the 
Federal Trade Commission at www.ftc.gov.

Phishing Is a Constant Threat

As part of the Housing Assistance Tax 
Act of 2008, the federal government 
is imposing new requirements on all 
merchant acquiring entities, including 
Commerce Bank.  Beginning in tax year 
2011, Commerce Bank is required to have 
its merchants possess a valid and correct 
taxpayer identification number (TIN).  

Those merchants with incorrect TIN on file 
will be subject to penalties by the federal 
government.  The federal government 
is requiring that acquirers withhold 
28 percent of funds from individual 
merchant’s reportable transactions if:

1. The merchant fails to provide the TIN 
to Commerce Bank.

2. The IRS notifies Commerce 

Bank that the TIN (when matched 
with the name) provided by the 
merchant payee is incorrect.

In the near future, Commerce Bank will be 
reaching out directly to merchants with 
incorrect TIN information.  If you receive 
a communication regarding this issue, it is 
critical that you follow the steps provided 
to satisfy the new requirement.

Reminder: Important TIN Info

It’s Time to Tell Your Customers 
You Accept Discover® Card!
As the busiest buying season approaches, 
take advantage of your ability to accept 
Discover® Cards. 

With over 50 million members, the 
Discover Card means you can offer 
many of your customers even more 
ways to pay. Additionally, you’ll benefit 
from streamlined services, such as one 
point of contact for all questions about 
Commerce Bank services, as well as one 
statement including Visa®, MasterCard® and Discover transactions. 

Promote your ability to accept Discover with free signage available directly from 
Discover. To order, follow these steps:

•	 Go to www.orderfreesignage.com
•	 Click on “Create a New Account”
•	 Complete “Sign-in & Authentication” and “Profile Information” sections
•	 Enter code COMP1 when prompted for your promotion code

For more information or if you have questions about Discover processing, please 
call our Merchant Client Support Center at 1-800-828-1629.

2 3

Fall 2010 - Generic.indd   2 9/9/2010   8:57:18 AM


